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The Irish economy faces many opportunities and challenges in the international environment. The economy is greatly influenced by the ability of Irish enterprises to market Irish produced products abroad and also by the challenge faced from foreign competitors.

(A) Define Global marketing.

Discuss the role of global Marketing in international business. (20 marks)

Explain, using examples, the impact of Transnational companies in Ireland. 









(20 marks)
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Discuss the concept of Global Marketing for Irish Business. (15 marks)
2007 Question 3

Explain the term ‘global marketing’ and its role in international business.

(25 marks)
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Explain the term ‘global marketing’ and name two global businesses.

“A business involved in global markets faces additional marketing challenges.”

Discuss these challenges, using examples to support your answer.

(30 marks combined)
2011 Question 3

Illustrate how foreign transnationals (i.e. foreign direct investment (FDI) companies) have impacted on the Irish Economy.

(25 marks)
2012 Question 3

“Globalisation refers to the increasing interdependence of the world’s economies.”
Outline four developments in technology that have facilitated the growth in globalisation.

(20 marks)
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()  Discuss the cffects of ‘globalisation’ on the Irish ceonomy. Provide examples to
illustrate your answer. (20 marks)




2015 – Question 3

[image: image3.png](A)  Discuss reasons why multinational companies (MNCs) may choose to locate in Ireland.
Provide examples to support your answer. (20 marks)
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